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OBJECTIVE

STRATEGY

Educate potential donors about myths pertaining 

to giving blood. Increase donations and the long-

term donor base.

Developed a Rock N’ Roll Up Your Sleeve 

campaign including a combination of social 

influencers, native digital content, event 

sponsorships, t-shirt design contest, and 

earned media. 

THE RESULT

donations from 

3 blood drives

C A S E  S T U D Y

W E  A R E  B L O O D

192



2PAGE // 

C R E A T I V E

W E  A R E  B L O O D


