
1PAGE // 

OBJECTIVE

STRATEGY

Increase engagement with the Miller Lite brand. 

Consumers registered-to-win the “Ultimate 

(Outdoor) Man Cave Giveaway” through a 

custom contest page. Promotional support 

included on-air announcements combined with 

display ads and social media promoting contest 

registration.

THE RESULT

844
registrations

C A S E  S T U D Y

M I L L E R  L I T E
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S C R E E N S H O T S

M I L L E R  L I T E

HOMEPAGE ROS

CONTEST PAGE TAKEOVER

CONTEST PAGE TAKEOVER
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S C R E E N S H O T S

M I L L E R  L I T E

FACEBOOK POST TWITTER POST


